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EXPERTS COMMENT ON PRESIDENTIAL ELECTION RACE 
WHERE'S THE RACE? - "I'm still looking for someone to tell the voters why they 
should vote for George W. Bush," says Gerald Kerns, political science professor at the 
University of Dayton. "I'm surprised the polls are so close, given the background of the 
candidates and what the two have accomplished and the successful administration AI Gore has 
been a part of. I haven't seen any good reason why anyone would think George Bush should be 
president." 
Kerns, a 40-year analyst of the American political scene who cast his first presidential 
vote for Dwight Eisenhower, thinks the Midwest will be decisive in November's outcome. He 
looks for Gore to carry the Northeast and West Coast while Bush will win with voters in the 
South, the Rocky Mountain states and the Great Plains. 
He praises the Democrat's choice for vice president. "Joe Lieberman has been a popular 
choice, he's been received well. He has a moderate voting record and won't frighten anyone." 
And Dick Cheney? "I think Bush's father had a lot to do with that choice. I think if Bush were to 
win, we'll get lots of those old guys back in power. They may have been suited for the 1980s, 
but we're not in the '80s anymore." 
Kerns predicts that a traditional debate run by the bipartisan committee on debates 
would be a nightmare for Bush. "I think George W. Bush wants to float through on ads and 
avoid any clear-cut clash with Gore. I think they're scared to death to have Bush go up against 
Gore one-on-one. If they do, that could be decisive." 
For media interviews, contact Gerald Kerns at (937) 229-3650 or via e-mail at 
Gerald.Kerns@notes.udayton.edu. 
ELECTIONS AND THE CLASSROOM- Political campaigns offer great examples of 
techniques that media literacy experts teach kids and adults to scutinize in order to separate the 
selling point from the substance in media messages. 
"Glittering generalities" and hidden persuasive techniques are two examples, says Sister 
Fran Trampiets, S.C., media literacy expert and assistant director of the Institute for Pastoral 
Initiatives at the University of Dayton. "We're teaching critical thinking skills, and during a 
presidential campaign is the perfect time to find media examples that are more obvious than 
they usually are," she says. 
Trampiets co-teaches a seminar for teachers called "Media Literacy in an Election Year." 
For media interviews, contact Sister Fran Trampiets, S.C., at (937) 229-3160 or via e-mail 
at Fran.Trampiets@notes.udayton.edu. 
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